In the research on the influence of the media it is generally assumed that the presentation of violence in the media promotes violent behavior. However, there is no empirical evidence of how this takes place. Problems in sport reporting concern particularly its journalistic selfunderstanding, its understanding of sport and its presentation of violence. This paper discusses the low prestige and the great influence of sport journalists, and reports on the results of research on the literature on sport and violence in the print media. (DFG 1986, 5ff.). The quantitatively small, and the qualitatively only partially satisfactory research activities were critized, and the conclusion was reached that the extent of research on the topic of media influence, at least that which has been published and is available to the scientific community, is rather limited (DFG 1986, 4, 5). With explicit reference to the effect of the presentation of violence, the following deficiency was pointed out: &dquo;The research up until now has shown an astounding lack of studies on the media influence on social matters, social relations and structures, and on social norms and values&dquo; (DFG 1986, 8 
In general, the mass media are assumed to play an important role in society and, correspondingly, an important political role.
The impact of the printed media is not only dependent on the selection of information and on the suggestive power of its presentation, but also on the type and receptivity, the critical ability and the level of knowledge of the recipient, and also upon whether or not he or she controls the influence of one medium by comparing its information with that from other sources. Since media are meant to be received, that is to be understood and assimilated, one should not think in terms of a one-sided flow of influence where the recipient is seen as an object only, but rather in terms of a reflexive concept of the media in which processing, meaning, perception and impact of the media are seen as interacting with the recipient, who in this case is also a subject. This (Schulz 1986, 96ff. (DFG 1986, 5ff.) . The quantitatively small, and the qualitatively only partially satisfactory research activities were critized, and the conclusion was reached that the extent of research on the topic of media influence, at least that which has been published and is available to the scientific community, is rather limited (DFG 1986, 4, 5) . With explicit reference to the effect of the presentation of violence, the following deficiency was pointed out: &dquo;The research up until now has shown an astounding lack of studies on the media influence on social matters, social relations and structures, and on social norms and values&dquo; (DFG 1986, 8) .
A large American research committee arrived at a similar critical evaluation some time ago. Media research in the U.S.A. has always been considered to be much more advanced than elsewhere. Yet the American staff report on &dquo;Mass Media and Violence&dquo; for the National Commission on the Causes and Prevention of Violence (Baker and Ball 1969 ) also came to a very critical conclusion in the summary on &dquo;The Effects of Violence In the Print Media&dquo;: &dquo;There is no rigorous evidence, one way or another, as to whether violence in the print media has beneficial, harmful or no effect -in the real world&dquo;. (Weis 1976, 312 (Weis 1987 Portrayal in the printed media and consequences thereof Regarding all three groups (professionals, viewers and professionals, viewers), it can be said that all authors assume that violence in and during sport is exaggerated in the printed media, as it is in other media as well. This distorted depiction in the media is made responsible for the following:
For the first group (professionals), the perception of sport is negatively influenced by the printed media due to distortions in their portrayals (Pilz 1981) and, further, the media are considered to amplify the use of violence (Pilz 1974) .
In the second group (professionals and viewers), the media are reproached for being dangerous, manipulative instruments due to their omnipotent function, which as a result substantially influence behavior (Digel 1983) . Further, it is assumed that conjectures in the newspapers concerning upcoming scuffles were the reason for especially brutal fights among ice-hockey players (Weis 1981) . At the same time, it is assumed that portrayals of violence contribute to the more positive public evaluation of athletic successes and the aggressive means which serve them (Pilz 1982) .
For the third group (viewers), reports on spectator violence in the media are seen as a predictor for further violent actions by the fans. Several authors assume that the portrayals in the printed media tend to increase the extent of rioting (Hall 1978; Gabler et al. 1982; Heitmann et al. 1985; Horak et al. 1985) .
This all shows that, regardless of the standpoint from which the authors view the phenomenon of violence around sport, the media are reproached for reporting on the sport events unrealistically, distortedly and not in accordance with the truth. It appears that the primary interest of sport journalists is to increase the circulation of their papers. In the sport-journalistic dilemma between news-reporting and scandal-seeking, the search for a good, profit-bringing headline and story leads to overemphasis of unusual, abnormal, violent 
